Next stop: Oprah?

~ JC entrepreneur targets potential

Johns Creek resident and Exercise Physiologist Leslay Hatfield has parlayed her understanding of

wamen's health issues into a high-tech niche lingene business called Nite Sweatz.
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Johns Creck entreprencur
Lestey Hatfield certainly knows
a good consumer market when
shi sees one,

According to the World Heath
Orpanization, by the year 2025
there will be 1.1 billion women
in the world over the age of 30
and either already m menopause
of fast approaching it

Joining them are tens of mil-
lions of other women, not yet
30, who are gither pregnant, on
medication for some diseaze of
on long-term chemotherapy as
cancer vichims.

The one thing they all share
In COMIMON 15 & propensity to suf-
fer from what is jokingly called
“night sweats”™ — those times

billion dollar world market

when a woman's body tempera-
ture increases so greatly that she
breaks oul in & sweit and wakes
up at night in bed drenched.

For the millions of women
who suffer from them, they are
anything but a joke,

For Hatfield, an entrepreneur
since she was 10 years old, it's
an opportunity 1o fill a need

"Whether someone’s - going
through menopause or going
through chemotherapy, it's all
sbout making that person’s jour-
ney easier by making them more
comfortable,” said Hutfield.

So in 2004 Hathield, a
licensed personal frainer and
exercise physiologist, started
NiteSweatz, a niche lingene com-
pany that makes hip slecpwear
from the same patented moisture

See NiteSweatz, Page 8

NiteSweatz: Potential $ billion world market
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wicking matcrial many long-distance run-
ners’ clothes are made from.

“We work very hard o develop gar-
ments with outstanding construction that
mcet the needs of women's ever-changing
bodies. The result s a hightweight, cool,
slinky fabric that feels wonderful.,” said
Hatfield

An idea is born

Since moving toAlpharetts after gradu-
ating in 1993 with B.S. degrees in Exerciso
Physiology and Sports Management from
Miami University in Ohio, Hatfield has
conzistently heard complaints from her
femnle personal tmining clients aboul hot
flashes and night swents.

In fact, it was one long-time cli-
ent's complaint one morning in carly
2004 that gave Hatfield the idea to start
MiteSweats,

“We were running in Oxford Mill
and shie stared talking about her homble
nmight swents the night before. | looked
down at her moisture-free running clothes
and just ofF the cull said, *Why don't yvou
sleep in those™

It was a light bulb moment, Hatfield
sy,

She immediately began rescarching
the marketplace on-line to sce if any
slecpwenr company was already using the
high-tech, mosture-wicking material run-
ners have come to take for granted,

"I found one small manufacturer,
but the pajamas were very

from the body and won't
wish off.

Then she found a
manufacturer 1 Canmda
who could iake her design
idcas and make the “hip,
cool, dry sleepwear” she
envisioned from cool,
hip fabrics treated with
Intern.

From there,
MiteSweatz was bomm m
Aperil 20404,

“This isn't your aver-
age slecpwear. It's fash-
ionable, feminine and
fun slecpwear, based on
styles we love and feel
comfortable mn and it's
dry because of the spe-
cially developed fabric,
which belps alleviate dis-
comfort due to hot Nashes
and might sweats," smid
Hatfield

Boutiques
carry line in 22 women.
states

Almost two years Eater, the line of
gowns, kimono tops and yoga pants in nine
stvles and four colors are sold for $100-
$150 in boutiques in 22 states throughout
the country, On-line sales are on a steady
inerease and as this publication was head-
ing to press, Hatfield had just completed

an interview and photo shoot

matronly and frumpy. The e with Women’s Wear Daily,
woman now going through nl'ﬂﬁ‘;;:f?:‘::i:'rﬂ the trade “bible™ of the fash-
peri-menopause and meno- H o ion industry.

pause is often still a pretty the need was and Hatficld was also on her
yvoung 40-something. She's how I could fill way to New York for a high-
still sexy so why not make @4 I think that’s cnd, international lingerie
her feel and look good at the g good sign of show 1o meet with buyers

same ume?

A few weeks later, as
owner of FitWorks - a well-
ness  consuliing company
Hatfield founded in 1999 w0

an enfrepreneur,
looking for where
you can use your
tafents and create

from around the world and
potential sales reps for the
mid-west and west coast.
“We'veiriedto grow steady
and smart, We started retatl n

bring fitness to the local cor- revenue.” the southeast and moved into

porate workplace - Hatfield the mortheast Inte last year. If

was asked to participate in o yvou go out there and promise

business women's conference LESIE? Hatfield the moon to everyone bui you

in Buckhead. Founder/CED can't supply them, then you'll
After her pant of the pro-  NiteSweatz  dic on the vine."

gram, she decided to stay and

hear the luncheon speaker

— Sara Blakely, the 2002 Emst & Young
Entreprencur of the Year and founder of
the Atlanta-based, multi-million dollar,
mtermational hosiery and intimate apparel
company SPANX.

“She told her story of how she came
up with this fabulous idea and what she
had to do to make it happen to get where
ghe is today.

Afier that lunch, | got back in my
car and drove home o Alphareita. | kept
thinking about the sleepwear idea und |
called my mom on the cell phone and told
her, ‘I've got to do this mother. | don't
know how, but I'm going to."™

Hatfield did more research and found
Intera — the only patented permanent fab-
ric treatment that wicks moisture away

MNorth Fulton stores which

carry the line, tnclude Intimacy

at Phipps Plaza; Phine & Whimsey at

the Kegal Shopping Center on Medlock

Bridge, The Chandlery in Foswell and
The Red Hound on Old Milton Parkway

“It’s a great niche product for a bou-

tique to carry. It's not your typical linge-

rie. It"s a gift itern and it’s a little different.

You can't just get it in you local depant-

ment store."

Entrepreneur’s spirit

started early in life

Hatficld says she recognized this huge
market for a new product because of her
entreprencurial spirit, first developed at
the age of [0,

1 wanied a purse that my single moth-
er couldn’t afford, so 1 said to myself,

how can | get thal purset™

Her solution was to buy a big bag of
salt water taffy — not cazily gotien in her
hometown of Middletown, Ohio - and
sell it in individual picoes at school for 10
conis a pop.

"I didn"t hove any money and my
mother, who was a school teacher, gave
me the seed money to buy the bag and
then made n math lesson out of it We
counted up all the pieces and calculated
how many 1've have to sell and at what
price in order to make any money. | had
to pay her back the sced money out of my
first camungs. Then [ had to have enough
to buy a second bag to keep the whole
operation going. | think that started off my
entrepreneur mstincts, 1 learned a lesson
then for life,”

The years between the salt water tnffy
expenience and graduating from college
ingluded many odd jobs as o newspaper
passer, baby gitter, catening assistant, curb
sign painter, Christmns present wrapper
and siales clerk.

When she was a senior in high school
she siared her own house cleaning ser-
vice.

1 used to clean my college professor’s
houses, and when | graduated, | passed
that business on to my sister, and that's
how she paid her way through college,”
sand Hatfield.

Bad career move

leads to success

Afler moving to Alpharetia shortly
after gradustion, Hatficld began working
at the Atlanta Athletic Club as a personal
trmner and then programs coordinator,

Ower a five-year period af the chib she
butlt a large local client base of both pro-
fessional and non-professionil athletes.
She developed fitness and rehab programs
and create and directed the club’s evenls,
youth camps and executive personal Irin-
INg programs.

WFECEAL Fond

Gowns, kimano tops and yoga pants in cool colors make up the product line of NiteSweatz, a niche
lingerie company using high-tech, moisture-wicking material to make fashionable sleepwear for

In March 1998 she left the club and
attermpted to have a “real job™ in the
comporale workplace, selling morgages
behind a desk and computer.

“1 hated it. | eried every night. | was
so used to exercising that out of necessity
I walked the stairs. in my office building
whenever | got a break.”

Hatfield's training instincts ook aver
and before she knew it, she had her co.
workers joining in for 20-minute sessions,
instead of taking coffee or smoke breaks.

"We'd walk the stairs or use excroise
bands. As o trumer 1 know a lot of exer-
ciscs that can make a difference in just 20
minutes without getting sweaty and hot.™

The sales job lasted only three months,
but it gave Hatfield the idea for ber first
company - Fitworks, Inc,

“We provide North Fulton business-
es and organizations 20-minute fitness
breaks, personal taiming, fitness classes,
lunch and learn seminars, health screen-
ings, massage and fimess center design
anid rastallation.

Lacal cHents include ChoicePoint and
Ryland Homes and this business continues
on even as MiteSweatz grows nationally
and internationally.

“*T've always looked for where the
need was and how [ could fill it [ think
that's & good sigh of an entreprencur, look-
ing for where you can use your talenis and
create revenoe.”

In Dclober 2005 Hatfield had her first
child, a son named Jack.

“I hope | can instill some of [my work
ethic] into my son. Obwviously, T wam 1o
indulge him and get him the right educa-
tion ~ all the things that my mom wanted
for me, but you also need a work ethic, and
my son will definitely work. It's so impor-
tant and [ think kids are losing that,”

Hatfield's plans for the rest of year
include a hopeful guest spot on Oprah.

*She dotsn’t know it yet, but 1 will
be on her show this year.” said Hatficld
smiling.



